CLUB

REGION ZONE

APR

MAY

JUN

JUL

AUG

SEP

OCT

NOV

DEC

JAN

FEB MAR

Total Number of Members each month
Percentage of Aftendance each month

1. Active Members in Club each month

1 Pt per AM

2. MMR in by 5th of month (no points if late)

1 Pt per AM

3. New, Reinstated or Transferred Members

1 Pt per AM

4._Members Dropped {do not count deceased or transfers)

Minus 1 Pt per AM

5. Project Fund Raisers
6. _Service Projects

1 Pt for each $ Raised +1 Pt per MH

1 Pt for each $ Spent +1 Pt per MH

7. Attendance by President at Zone Meeting (4 per year)

1 Ptper AM

8. Attendance by Secretary at Zone Meeting (4 per year)

1 Ptper AM

9. Lions attending Cabinet Mesting (4 per year) No. Attended

1 Ptper AM

10 .Lions attending District 4-C1 Convention No. Attended

1 Pt per AM

11, Lions attending MD4 Convention No. Attended

1 Ptper AM

[12. Lions attending Inteational Convention No. Attended

> < P X

1 Ptper AM

[13. Intemational Semi Annual Billing paid by 9/1 & 3/1

1 Ptper AM

4. MD-4 Semi Annual Billing paid by 11/1 & 5/1

1 Pt per AM

5. Club Bulietins (9 issues Min. Sent to Club Members, DG, VDG, Reg., Zone, & Award Chaimmen)

1 Ptper AM

[16. Public Relations (each ad or article reported on M & M and sent to Reg. Chalir

1 Pt per AM

X

1 Pt per AM

[17_ Interclub Visitations (min. 3 members) No. Visiting

A Total Points for the month

B Divide monthly total points by number of Active Members

C Points Total Year to Date From Line B

WISITATION RECORD
Date Club Visited No. of Lions | Points

Date

| Ciub Visited

No. of Lions

Points

Date

Club Visited

No. of Lions :Points




NOTES:

1. Abbreviations: AM = Active Members; MH = Man Hour; MMR = Monthly Membership Report.

2. Point totals at bottom are for Numbered Columns only. Do not ad in total members and percentage of attendance.

3. Calendar Year for awards is from April 1 through March 31.

4. Line 15, Club Bulletins: Do not award points unless bulletins are sent to Region Chairman. Points are awarded for each bulletin sent,
and reportedon M& M.

5. Line 16, Public Relations: Do not award points unless copies of articles or ads are sent to Region Chairman. Points are awarded for
each ad or article sent and reported on M & M.

6. Eye glasses are counted as having a $2.00 value per pair for fund raising purposes and for activities when sent in.

7. Cell Phones are counted as having a $10.00 value per pair for fund raising purposes and for acivities when sent in.

8. Hearing aids are counted as having a $20.00 value for fund raising purposes and for activities when sent in.




